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Since entering the new century, the global economy has a huge development, at 
the same time, it has obtained a fast development with the help of the stimulus of 
Internet technology. Meanwhile, the network technology and the rise of IT technology 
has created a lot of enterprises which have rapid development, computer, tablet, phone, 
cars and so on came into people’s horizon. Modern enterprises has increased emphasis 
on network technology with the stimulus of global economy. And at the same time, 
with the increase of customers in enterprise the traditional customer relationship 
between customers and enterprise has been outdated. Modern customer relationship is 
based on the customers, it must not only ensure the enterprise’s maximum profit by 
also the customers. It’s a kind of marketing strategy. Most enterprises has developed 
their own CRMS with the pressure from free market. The purpose of CRMS is to have 
a unified management, real-time analysis, processing for the information between 
customers and enterprise. The design of CRMS has improved the efficiency of many 
companies, especially in financial areas. However CRMS is still at the beginning in 
domestic financial areas. Therefore, the major companies are trying to develop CRMS 
in different ways in order to improve the operating efficiency.  
MVC (Model View Controller) architecture is a three-tier structure which 
correspond to Model, View, and Controller. And it’s a model when you design a 
software. The model can separate the business and the data. It has a scalable 
advantage. You do not have to modify the code completely when you want to improve 
the system interface and want to have a personalization. 
We also used VS.NET in this paper, the network application technology and c # 
language development has a rich library resources and its develop environment is 
integrated, while the database access technology is very mature. Therefore, CRMS 
with the new technology is efficient. 
The thesis introduced the research background and research status at home and 















technologies involved in the CRMS. Finally, the system described design process, it is 
included by requirements analysis, database design, construction of system 
architecture and so on. The system use the SQLServer2008R2 as database VS.NET 
development platform, using ADO.NET and Crystal Reports technology and 
framework, and finally complete the design of the CRMS. 
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图 1-1 证券公司 CRM 系统作用机理 



































































业经营的卓越贡献随即在全球得以肯定和广泛推广，根据 IDC (International Date 
Corporation）调查数据可以看出，全球范围内客户关系管理(CRM)服务行业混合
年增长率已经远远超过其他行业水平，2011 年至 2012 年期间，全球的 CRM 市
场从 160 亿美元增长到 180 亿美元，达到了 12.5%的增长速度[6]。通讯、IT 服务、
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